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Montana State Univer sity Extension
Making Life Even Better in Your County

Lincoin - paniels .
. GlaEieE Hill Sicine ® | orviien
» Flathead .. Liberty ?'I °
° ] * ¢ Bhillips valley Roosevelt
. ® v e .
v @ i
sanders Loke @ Chouteal Richland
[ ] o . McCone g
Cascade o
' Lewis e Fergus Garfield .
Minera o Dawson
® S pissouln ® petroleum ™
* | @ Prairie- °
9 e o wibaus
bud L ]
Granite powell ecgher Musselshell o -
gavalli - Lod3® g Swent lowstone
: Sitver, o—_ Gollatin Grass m' ®
: 0% | ® lstiwater Oy Carter
i I‘;!. ol > Big ® = e
* 51 County Offices peaverhead  Madison | = o v e
v Powder
s . Carbon
4 Tribal Offices Yellowstone NP

» 7 Tribal College Offices

@ County MSU-Extension Office "W Affiliate Campus

€ Montana Agricultural Experiment Station %7 Tribal College



P

Facilitating Consumer
Response — Choices

N
:
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| Helping Consumers (end-users) Cope with
@ Escalating Energy Costs ...

e

- knowing their needs

- understanding what motivates them
- creating outreach efforts
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~What are Consumers Saying
About Energy?

1. Mail survey: of 700 limited-income households?
35% response (243 housenholds)
2. On-line survey* - 94 responses
3.  Consumer “on-the-street” survey ** - 50 individuals
4, Extension field survey — “what IS the pulse of
Montana communities™

*conducted in MT by MSU Extension
** conducted in MT by MSU Extension & DPHHS with recipients of the Montana
Low-Income Energy Assistance Programs — 150% FPL
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4—WWhat are Consumers Saying

About Energy?

L

Impact you?

98%) some - very much
| 46%) very much
- 100% soeme -a lot

= l[imited-income
= on-line survey
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4—WWhat are Consumers Saying

About Energy?

A%

' Dogs [sing gasoline prices Impact your
ability to: go  te/work or perform
necessary errands?

~ 75% YES
219 YES

= limited-income
= on-line survey




D
4—WWhat are Consumers Saying

About Energy?

L

Willlyou'have to get another jobito: pay. for
higher cost of energy?

" 26% YES
» 570 already have another job

I =limited-income
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About Energy?
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e \Vhat steps are you taking to reduce your
energy: costs?
66%/80% turning down thermostat
- driving less
- spending less
- home energy conservation
- ot sure what to do

= limited-income
= on-line survey
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4—WWhat are Consumers Saying

About Energy?

. What short-term solutions would be most

useful for your?
- helpiini paying for heme energy.
- Utility company: discounts

34%/ 67% - help in'making my heme moere energy. efficient
- 15%/ 57%- tips aboeut saving|energy and money.
. 1%/ 20% - other

= limited-income
= on-line survey
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4—WWhat are Consumers Saying

About Energy?

A%

* What long-term solutions wouldibe most
. useful for you?

- 76%/65% - reduce the cost of energy
| 329/ 71% - alternative energy (wind and solar)

= limited-income
= on-line survey




Bottem line: ... Energy’ Impacts Real People.

Use tractor less, no electric water tank units, question heat
for chicken neuse, We can't pay eur mentnly billiin the summer
... don't knew: hew wewillfcope this Winter, the utility’ has us by

the ,a 3@ job inithe household is in the future, we're
not like the gevernment, We can't deficit spend, Wwe have ne
choice — the power bill has to be paid or we freeze or get shut
off, shut down the hot-tul this winter, can't afford (o go
nunting this season, will have to juggle bills, we won't be as
Warnm this\winter, have te sacrifice food, Cletnes: ... for the
nigher energy bills, as a single parent my budget is already.
tight, grandchildren’s giiits will have to e very limited, Iower
my. retirement savings — work longer, lower profit on cattle and
farming, be broke and cold, bike to work, walk more,
We conserve but it doesn’t seem to help,
n0 lenger able to deliver church flowers fiiee, GOOD QUESTION!
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*—\What are Consumers Saying

About Energy?

consumers are generally discouraged ...
most believe they have done all they can do ...

“we can’t wait for the big fix to pay the bills”,
“something has to change”

To help consumers cope, we need to understand
what factors motivate them to make positive
energy choices.
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“green, sustainable,
high performance

practices and
materias’




“Cost-Effective and

Reliable Energy
Sources and
Conservation
Practices”
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WW)tlvates Consumers

*r to Make Change? Top 10 Responses

Economics’

(rather than “I1t’ s not that expensive
when adjusted for inflation” —
“1t bites now!”)




“ Access to affordable
energy-efficient

materials and
knowledgeabl e |abor”
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. 'What/M otivates Consumers

5| to Make Change? Top 10 Responses

“strategies that are
Practical and Convenient”

easy to understand
self-help
easy Installation
easy to use
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ge? Top 10 Responses

“result iIn Comfort”
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hat M otivates Consumers

to Make Change? Top 10 Responses

" Access to current,

accurate, relevant and
non-commercial
Information”




“Healthy

Environments’

healthy and safe homes and
global environment”
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/m otivates Consumers

to Adopt Energy Behavior

“Quick Return’
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/m otivates Consumers

to Make Change? Top 10 Responses

“ Affordable”
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Recommendations
“from the field”

¢ «“Wecan't conserve our way out of energy problem”
-+ «Greater awareness of available tax credits and

awareness of energy assistance programs
*Assist consumer’ s with weatherization of older homes
- Include mobile homes
- reality information —what works, what pays
- Information defining priorities
- real time energy use
- self-help programs

- *Special assistance to “gap” consumers

- older consumers - single parent families
- *Education to youth

~ *Need New Ideas with Consumersin Mind
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4—WWhat are Consumers Saying

About Energy?

A%

Where do you find the most reliable
. information about energy?

' 23%/20% - Utility Company
8% /| 16% - State or Federal Government

= limited-income
= on-line survey







xtension Consumer Outreach
Programs that Work

FRANK AND ERNEST_

| !

IT'S PART oF MY tnERGY CONSERVATION
PRoORAM == I ONLY |
PLUG IN MY ELECTRIC
CLOCK WHEN X WANT
To KNow WHAT TIME
IT 15.
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Department of Energy
Central DOE Region
Weatherization
Training Center

Partnership with the Montana Department Public Health and Human Service
Weatherization Assistance Program for Low-Income Families




Look!
Free Color

W v d i e
Available ...

Public Libraries

County/Tribal Extension Offices
HRDCs

WwWw.weatherization.org
www.montanahelp.org



http://www.weatherization.org
http://www.montanahelp.org
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£¥ %@ ENERGY STAR®

*Heating & Cooling

Appliances
):_HN CFLs -Lighting Fixtures
=amall  °Home Electronics «Ceiling Fans

‘Home Office Equipment  <Water Coolers

*Windows Ventilating fans
e|nsulation eDehumidifiers s]
*Thermostats *Roofing T

Homes
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WWW.homes across america.org
A Construction Technology Showcase

Resource i Efficient

I HOMES ACROSS AMERICA

comfort « health « performance « durability
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http://www.homes_across_america.org

. a volunteer community program to

help seniors understand the benefits of
weatherizing their homes, inform them of
local assistance programs and to apply
weatherization materials to their homes. /

Montana Seniors Energy Project
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volunteer
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Y outh QOutreach

o 3-levels—ages9-19

o 75 activities dealing with ...
* home energy
e community and school
* renewable energy
e agriculture

e 4-H club and school enrichment




HOME ENERGY CONSERVATION

An Educational Program
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Connected to the Earth

ENVIRONMENTAL HEALTH IN & AROUND THE HOME

A DO-IT-YOURSELF RISK ASSESSMENT PACKET

::;ig

Native American
Home*A*Sy st

11 individual

fact sheet
assessments,
iIncluding home energy
conservation.




~ Montana State Universi ty Extension

" Housing & Environmental Health Program
406.994.3451
-mvogel @montana.edu
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